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Å Integrations with 270 rail and coach companies
Å Available across multiple platforms, 10 currencies

and 16 languages

Å 30m+ Monthly Active Users 
Å 296 searches a second

ÅWorld leading security controls with 24/7 
monitoring and alerts

Å 4TB+ of data processed a day



Å ~500 rail obsessed engineers
Å Based close to our customers with offices 

in London, Edinburgh, Milan, Paris and 
Barcelona

Å 600 system releases per week to stay on 
top of an ever changing landscape







1. Across UK, France and Italy in May 2022 vs Pre Covid; 2. New app customers acquired in H2 FY2022 vs same period in FY2020;3. Avg. repeat rates for customers acquired across France, Italy, Germany and Spain in FY2022



























1. Koiosstrategy study commissioned by European Federation for Transport and Environment, Mar 2020;  2. As at Feb 2022; 3. As at early Apr 2022 vs weekly average for Q3 FY2022, excludes TGV Max & B2B

- Carrier competition now 
exists on six of the top ten 
routes in Europe1

- м ƛƴ п ¢ǊŀƛƴƭƛƴŜΩǎ ƴŜǿ 
customers in Spain acquired 
on Madrid-Barcelona route2

- нȄ ƎǊƻǿǘƘ ƛƴ ¢ǊŀƛƴƭƛƴŜΩǎ ǘƛŎƪŜǘǎ 
sold since Trenitalia service 
launched on Paris -Lyon3



- Merge the results from multiple 
carrier APIs

- Sophisticated data science led 
caching  and processing

- Flexibility in the product to drive 
awareness and understanding of 
the travel options
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- 27% growth in the proportion of 
time checkers purchasing pre covid1

- Highly personal and timely 
experience

- Reducing friction by automating
regularactions such as Quick Buy

- Using GPS and train movements to 
aid the time pressed commuter

1. Time-checkers: Mobile app users who check their top journey at least once a week (proxy for commuters) - 27% growth in proportion of time-checkers purchasing (Feb 2022 vs Feb 2020) 


