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Foundations

The rail industry is complex

® 45,000 train stations vs ~400
airports in Europe

® >1.8 billion unique route
combinations

® 350,000 different fare types




Foundations

Europe’s leading
independent rail platform

® Mastering the complexity of rail

A Integrations with 270 rail and coach companies
A Available across multiple platforr, currencies
and 16 languages

® Unmatched customer insights and data

A 30m+ Monthly Active Users
A 296 searches a second

® Secure and scalable platform

A World leading security controls with 24/7
monitoring and alerts
A 4TB+ of data processed a day

The

technology
driving rail

powering @ trainline




Foundations

Trainline’s unrivalled domain
and development expertise

® Largest online rail retail team

A ~500 rail obsessed engineers

A Based close to our customers with offices
in London, Edinburgh, Milan, Paris and
Barcelona

® Not your average 24/7/365

A 600 system releases per week to stay on
top of an ever changing landscape




Differentiated
UX



What customers say about us (video)



Differentiated UX

® customers with 2+

@ ( ] ’
Trainline’s transactions a month?

investment in
Product is

. . . ° °
driving growth growth in International new app
customers?
and greater
retention.
¢ repeat rate for new app customers

vs web in core European markets?3

1. Across UK, France and Italy in May 2022 vs Pre Covid; 2. New app customers acquired in H2 FY2022 vs same peri@Avd:Y2p2as rates for customers acquired across France, Italy, Germany and Spain in FY2C



Differentiated UX

We’re an App
based business in
the UK, with a
huge opportunity
to replicate in the
EU

App share of overall Trainline transactions

84%

54%
49%

29%

FY18 FY22 FY18 FY22

UK International



Differentiated UX

Trainline’s Platform One
unlocks a world class A Trsinline: Book
differentiated UX | train tickets

thetrainline

: R  OPEN
30m+ monthly active users AR

App Store rating of 4.9 stars

4+ No.q
High customer trust score vs Years Old Travel
wider industry’

1. YouGov Dec 2021 : 86% of customers trust Trainline



Differentiated UX

Five examples to bring this to life
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Localising Aggregating
at scale all the options

The ‘New Greener travel

R Commuter’ habits
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1. Localising at scale



Localising at scale
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Localising at scale

Station picker adapts to market
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Localising at scale

Date picker per customer type and market
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Localising at scale

Search options reflect specific market nee

B Ryan

Roma Termini P
T Q

Bologna Centrale

Bologna Centrale

Milano Centrale = 9630 Indietro Chiudi Dettagli viaggio 8
3 h 8 min, 0 camb
Roma Termini —~ £r Trenitalia
Milano Centrale h FR 9630
Recenti _ coxsoiangees
per Milano Centrale
Altre modalita di ricerca FR 9630 smecunsss o _
) = Vedi fermate precedenti
@ del Treno delle 06:50 per Milano Centrale =
‘] Numero del treno 5 3
06:50 Roma Termini
(7) Partenze e arrivi Binario 4
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Ricerca
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Localising at scale

Fare complexity simplified in ticket choices

Standard First class

D SplitSave
Cheapest available

2 Adults £146.73 Show different tickets along v
4 tickets left at this price @

Super Economy

Business Area Silenzio
Busine Quiet Area

Advance Single
Business

-| IV E ':"'|'5| with wiae, re 1%}
Jen Dar

Executive +£68.08
mum comfort r-conditioned 8 tickets left at this price @

More tickets within 2 days

Anytime Single



Localising at scale

Seating and extras differ per train operator

Upstairs

isa e
aa

4 of 4 seat .




Maintaining ,
simplicity for our -

. i SAC & BOM

i ) = | =5 e
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2. Aggregating all
the options



Aggregation
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Aggregation

All carriers,
fares, journey
options in one
place

Merge the results from multiple
carrier APIs

Sophisticated data science led
caching and processing

Flexibility in the product to drive
awareness and understanding of
the traveloptions

Choose outbound

Barcelona -=» Madrid

17:00 > 19:45 £80.35 »
oh 45m ren fe
17:25 > 19:55 £47.55 »
renfe
2h 30m
17:45 - 20:15 £39.75 >
2h 30m 0 U I GO
18:00 - 20:45 £80.35 >
oh 45m renfe

All services in one app

@ trainline
Tue 26 July
06:42 10:56
7002 10 48
06:42 10:56

Y & J
_’ITREN/TALIA
GRUPPO FERROVIE DELLO STATC

Multi-carrier journeys
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3. SplitSave



Anytime Single

i

London Manchester

&) SplitSave

£15.40 £53.60

London Milton Keynes Manchester



SplitSave

-\ Choose outbound w

London = Manchester

Innovation
that unlocks s 5 mso  smeses
savings for the o ..
mass market SplitSav:ﬂt::I:ehtess:::\ilableto

19:05 £64.90 »

. e _
We found a £25.00 saving on your trip! @) Save £25.00 [Y“E]

Increased availability to 76% of ° There"s no difference t.o your journey
routes e You'll just have more tickets than usual 19:45 £89.90 >

43% of customers have bought

a SplitSave ticket : £89.90 >

Unrivalled response time at fea]
scale




4. Meeting the needs of
the ‘New Commuter’






Adult Chila

%!515'0 E:Eeé;’ypsﬁ*. RN ON'Ew NIL
Num
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Valid untl ek
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:&NCSTON X NOT LONDON 0953

RTN

eticket

28 Jul 2022 Out: BTN - KNG

BTN => KNG

TICKET TYPE ROUTE

Super Off- Any Permitted
Peak Return

ADULT VALID UNTIL
16-25 20 Oct 2022
Railcard




The ‘New Commuter’

Strong growth
in adoption of
etickets, but
plenty of
headroom
remains

UK eticket penetration*

42%

30%

21%

14%

2019 2020 2021 Q4 FY2022

*etickets as a percentage of total industry ticket sales in UK



The ‘New Commuter’

Digital Seasons ‘sTickets’
launching across the UK

Industry Benefits

A Encourage high value transactions

A Sophisticated revenue protection

A Removes the need for paper or physical cards

Customer Benefits

A No queues - seamless and instant

A Integrated photo and ticket — that can’t be lost
A Ticket and journey information in one place

Options Season ticket

;. Pt 4
TLBHY543DEW

Valid Until 20 Jul 2022

ST ALBAN: S CITY

BDM & SAC

TICKET TYPE ROUTE
Season Any Permitted

ADULT SEASON TICKET
Janine Wilkes g TTBBZH7G65F
"l

Barcode created: Today, 07:55

Problem scanning in?




Priming the
commuter
experience

27% growth in the proportion of
time checkers purchasing pre cévid

- Highly personal and timely
experience

- Reducing friction by automating
regularactions such as Quick Buy

- Using GPS and train movements to
aid thetime pressedtcommuter

(n) London Victoria

N Edit
[—1 Brighton
Now
08:?9 09:?9 h 17
On time On time
() Brighton View >
08:35 09:47 h12m 13
On time On time
2 Brighton View > 4 Find My Train
Automatically find the train you're on
08:59 09:59 —
Ontime  Ontime Find My Train

Glanceable Favourites

1. Timecheckers: Mobile app users who check their top journey at least once a week (proxy for commRiétsyrowth in proportio of time-checkers purchasing (Feb 2022 vs Feb 2020)



