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Disclaimer

This presentation (the “Presentation”) has been prepared by Trainline plc (the “Company” and, together with its subsidiaries, the “Group”). For the purposes of this notice,
“Presentation” means this document, its contents or any part of it, any oral presentation, any question or answer session and any written or oral material discussed or distributed
before, during or after the Presentation meeting. This information, which does not purport to be comprehensive, has not been verified by or on behalf of the Group. This
Presentation is for informational purposes only and does not constitute an offer or invitation for the sale or purchase of securities or any businesses or assets described in it, nor
should any recipients construe the Presentation as legal, tax, regulatory, or financial or accounting advice and are urged to consult with their own advisers in relation to such
matters. Nothing herein shall be taken as constituting investment advice and it is not intended to provide, and must not be taken as, the basis of any decision and should not be
considered as a recommendation to acquire any securities of the Group.

No representations or warranties, express or implied, are made as to, and no reliance should be placed on, the accuracy, fairness or completeness of the information presented or
contained in this Presentation. This Presentation includes statements that are, or may be deemed to be, “forward looking statements”. These forward-looking statements involve
known and unknown risks and uncertainties, many of which are beyond the Group’s control. “Forward-looking statements” are sometimes identified by the use of forward-looking

” &« ” o« ” ” &« » ” &« ” &« » o«

terminology, including the terms “believes”, “estimates”, “aims” “anticipates”, “expects”, “intends”, “plans”, “predicts”, “may”, “will”, “could”, “shall”, “risk”, “targets”, forecasts”,
“should”, “guidance”, “continues”, “assumes” or “positioned” or, in each case, their negative or other variations or comparable terminology. These forward-looking statements
include all matters that are not historical facts. They appear in a number of places and include, but are not limited to, statements regarding the Group’s intentions, beliefs or
current expectations concerning, amongst other things, results of operations, financial condition, liquidity, prospects, growth, strategies and dividend policy of the Group and the
industry in which it operates. By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend on circumstances that may or
may not occur in the future. These statements are necessarily based upon a number of estimates and assumptions that, while considered reasonable by the Company, are
inherently subject to significant business, economic and competitive uncertainties and contingencies. As such, no assurance can be given that such future results, including
guidance provided by the Group, will be achieved; actual events or results may differ materially as a result of risks and uncertainties facing the Group. Such risks and
uncertainties could cause actual results to vary materially from the future results indicated, expressed, or implied in such forward-looking statements. Forward-looking
statements are not guarantees of future performance and the actual results of operations, financial condition and liquidity, and the development of the industry in which the
Group operates, may differ materially from those made in or suggested by the forward-looking statements set out in this Presentation. Past performance of the Group cannot be
relied on as a guide to future performance. Forward-looking statements speak only as at the date of this Presentation and the Company and its directors, officers, employees,
agents, affiliates and advisers expressly disclaim any obligations or undertaking to release any update of, or revisions to, any forward-looking statements in this Presentation. To
the extent available, the industry and market data contained in this Presentation has come from third party sources. Third party industry publications, studies and surveys
generally state that the data contained therein have been obtained from sources believed to be reliable, but that there is no guarantee of the accuracy or completeness of such
data. In addition, certain of the industry and market data contained in this Presentation come from the Company's own internal research and estimates based on the knowledge
and experience of the Company's management in the market in which the Company operates. While the Company believes that such research and estimates are reasonable and
reliable, they, and their underlying methodology and assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change
without notice. Accordingly, undue reliance should not be placed on any of the industry or market data contained in this Presentation.
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1. Introduction
Jody Ford, CEO

2. Financial performance
lll Pete Wood, CFO

3. Progress against strategic priorities
Jody Ford, CEO

"" 4. Q&A




Strong progress in H1 FY2024

lll Strong performance: net ticket sales up 23% and revenue up 19%
=« Higher profit and cash generation: adj. EBITDA up 26% and operating FCF up 166%

Digitising commute in UK: share of commuter market segment now 22%

‘m Strong growth in liberalised European markets: Spain & Italy net ticket sales up 50%

* Europe’s #1 most downloaded rail travel app

@ trainline



Our purpose Our vision

*n .m

Empowering greener Building the world’s
travel choices number 1 rail platform




Empowering greener travel choices in H1

Clear environmental benefits in Launched ‘Your Sustainability

New ‘l Came By Train’ campaign

choosing rail travel Story’

CO2 emissions per passenger, per km'

i Get onboard, Manchester.
icamebytraincom Close
2 5 Your sustainability story Your carbon breakdown

S
943 miles

Your carbon breakdown

DISTANCE TRAVELLED
943 miles

YOUR CO, SAVINGS 31t co. 93t co.

62 tonnes CO.*

SA

62 tonnes

How you're trending

~ 2 S Track your CO; progress here. We

v v v N S N into a graph, because graphs are {
‘ 0 % > o 62 /_/_—/

Train travel'is. 70 olluting ?
That makesever 1
Switch one journeyfto train and'be a climate hero too. \ MAR
Air Car Train

TEmissions per passenger/KM as per https://www.gov.uk/government/publications/greenhouse-gas-reporting-conversion-factors-2021

@ trainline °



Long term structural tailwinds for growth

c€60bn UK and European rail Migration to online and digital Growina subply fraamentation
market ticketing g supply frag

AvAvi
2\ \

AVAVAVAW. VAV
VAVAVAVAS.

...And underpinned by a level playing field for rail retailing
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2. Financial performance
lll Pete Wood, CFO




N IA
any

UK Consumer growth led by commute and short distance travel e

Net ticket sales (Em)

» Strong growth in H1 despite impact of rail strikes:

- Increasing ticket sales for commute and short distance travel,

while long distance travel sales remain strong

- Further industry passenger recovery, albeit now normalising

- Continued eticket penetration growth

« Strong growth should continue in H2, despite headwinds from

strikes and expansion of TFL contactless payment zone

H1FY2023 H1 FY2024
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International Consumer growth led by our aggregated markets

Consumer
Net ticket sales (Em)

Strongest performance in aggregated markets — Spain and Italy +50%

* France brand spend paused ahead of further liberalisation

*  Web sales growth slowed during H1

» Strong App growth; App share of transactions increased to >60%

* International Consumer Adj. EBITDA contribution approaching

breakeven on pre-internal transaction fee basis'

H1FY2023 H1 FY2024

Internal transaction fee payable by UK Consumer and International Consumer to Trainline Solutions

@ trainline ?



:

Trainline Solutions continues to recover

Solutions

Net ticket sales (Em)

* Provides B2B retailing capabilities & encompasses Platform One

» Strong performance from IT Carrier Solutions

* Business travel in UK continuing to recover from lower base

H1FY2023 H1 FY2024

@ trainline 10



Strong growth in sales and revenue

Net ticket sales (Em) Gross profit (Em)

+19%

YoY
197
2,649 151
165
29

2159 1

H1 FY2023 H1 FY2024 H1FY2023 H1 FY2024 H1FY2023 H1FY2024

B UK Consumer HInt'l Consumer [ Trainline Solutions

@ trainline 1



Volume growth and operating leverage increasing adjusted EBITDA

Marketing costs (Em) Other admin costs (Em) Adjusted EBITDA (Em)
‘ 57
51

23

— &P —

H1 FY2023! H1 FY2024 H1 FY2023! H1 FY2024 H1FY2023 H1 FY2024

B UK Consumer M Int'l Consumer People m Other m UK Consumer M Int'l Consumer = Trainline Solutions

"Prior year comparatives have been recategorized to reflect reallocation of costs from marketing to other admin costs in prior year
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Strong cash flow generation and leverage reduction

Strong cash generation

Operating free cashflow (Em)

77

H1 FY2023 H1FY2024

B Adj. EBITDA EWorking capital movement CAPEX

Leverage ratio reducing

Net debt / LTM adj. EBITDA

2.3

Feb 2022

Aug 2022

Feb 2023

0.7

Aug 2023

New capital allocation
framework

Invest in growth strategy to drive
organic growth, focusing on attractive
and sustainable returns

May supplement organic growth with
inorganic investment

Manage debt leverage, retaining a
prudent and appropriate level of
liquidity headroom

Surplus capital thereafter may be
returned to shareholders; launched
buyback programme of up to £50
million in September

@ trainline
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Tightened FY2024 Group guidance range

Net ticket sales
growth:

Revenue growth:

in th f
in the range of Ny = e

17% to 22%

15% to 20%

@ trainline
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3. Progress against strategic priorities
Jody Ford, CEO
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Strategic priorities for growth — UK Consumer

Enhance customer
experience

Build demand

Unlocking value for
customers; digitising
commuter experience

Marketing campaigns
focused on value, commute
and sustainability

Growing transaction
frequency and monetisation

Grow Trainline
Solutions

@ trainline
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Enhance customer
experience

Unlocking value and removing friction for customers UK Consumer

Weekly price calendar

< Choose outbound \

< Choose outbound

London Euston — Manchester Piccadilly

£44.60 3 ynavailable

‘ London Euston — Manchest

£4460 [ Unavaiabi 2 1im
il Tue.16 Wed. 17 Fri. 19 Sat. 20
Tue. 16 Wed. 17 Thu. 18 Fri. 19 2. )| £45.10 £46 £45 £49.60
£45.10 £46 £44.40 £45 :
' Strike safe
18:59 - 21:13 £44.40 >

These trains won't be affected by strikes.

On time On time

st £75.20

Plat. 7

Upcoming strikes

Train to Manchester Piccadilly Off-Peak

¢ 2h 14m, direct Live tracker > Plat. 7

Train to Manchester Piccadilly Off-Peak

19:23 - 21:44 £47.60 >
On time On time st £75.20

$ 2h14m, direct Live tracker >

Plat. 7 19:23 - 21:44 £47.60 >

On time On time st £75.20

Train to Manchester Piccadilly Off-Peak

Plat. 7

<) 2h 21m, direct Live tracker > Train to Manchester Piccadilly Off-Peak

¢ 2h 21m, direct Live tracker >

19:30 - 22:23 £47.85 >

On time On time 1st £174.85

19:30 - 22:23 £47.85 >
On time On time 1st £174.85

Displaying to customers the days that are Informing customers whether the journey they are
cheapest to travel searching is likely to be affected by strikes

Plat. 7
rain to Manchester Piccadilly Off-Peak

@ trainline 18



Enhance customer A\‘ VA
experience
vany

Priming our Mobile App to serve the commuter

I < }
Brighton 2 London

UK Consumer

- .III ? =

Options Season ticket Close
Flexi Seasons o
8 Iilnl\,.l Passes, use within 4 weeks. !Chc-apnr than
* Developed full suite of ticket types for commuters pime s B
=+ Flexi
B Day Passes,
use betore Thu 7 Jul
» Digital seasons enabled for c1/3 seasons market: Seasons 2= valid Until 07 Sep 2023
Save when you commute 3x a week or more
compared to buying Anytime day returns. BRIGHTON LONDON TERMINALS
- ¢20% share of season ticket sales where available .00 > BTN & LON
i . £22.40/day* TICKET TYPE ROUTE
o3 Season Any Permitted
- 2x higher retention level than overall UK aoutt SEASON TICKET
from 43010 > Leila Evans TTEBZH7G65F
Consumer customer base =2 Unimited rave

until Wed 03 Aug ﬂ

# Custom from £473.80 >
o 1 month, 3 days of £21.50 [ day*
imited travel

unhm .
Edit 0

Share of commuter segment in Q2 FY2024 increased to 22%

@ trainline 19
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‘Great journeys start with Trainline’ brand campaign UK Consumer

° ° ° ,
Save 35%  “onmosreanie  Skip the  Dogs can't
onatripto  thebeachgiveyou machine: eat digita

your favorite ‘hecourageto s€ason
4 efend your chips . 68 t' t
fO‘l"Eﬂin from hungn:yygulls? Skl 2 4 15’
| ” < to woils

Buy a ticket on yot ﬁevr lose it again.

pile of leaves. We can’t let them win. G ph01:1e instantly. Buy a digital season ticket.
Great journeys start Great journeys start re.altl_yg/urney Sl-Start : Great journeys start
with @ trainline with @ trainlin with @ train iné with @ trainline
: : = 1= F s Y | O iepSias || B G T — Diiais (o
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Encouraging Mobile App adoption to deepen our customer relationships <=

o . Mobile app customers transact
App as % of overall transactions
more frequently than Web
Europe’s leading train and coach

app 89%

o,
We help customers across Europe make more 87 /O

than 172,000 smarter journeys every day.

2 Download on the
[ ;pp Store
74%
< Choose outbound
London (Any) A
£32.00 Q £5.00
Tue 29 May o
Arrives first
10:00 12:05 >
ondon Manchester
=
-O- view stops 7 view Price Prediction
10:20 12:28 >
@& thetrainline.com
H1FY2020 H1FY2023 H1FY2024 Web App
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Enhancing monetisation

New ancillary products

JustPark

In partnership with &2 trainline

Parking from Parking until
3rd Jul at 11:30 3rd Jul at 23:00

I’.J. 1

Gre,
at Nnru;p,” »
o

Gy Q

Cambridge ]
Science Centre

Flexcover

Payment

~ e-billet (i)
Use from the app, show the PDF of @

ticket in the email or print it on an A4
sheet.

Embrace freedom
Protect with Flexcover

v Cancel with ease, no questions asked
+ Up to 15 mins before departure

v 95% of ticket price returned

Powered by cmpanjon

Add Flexcover

+ £5.50 C)

By adding Flexcover, | declare | have read the @
insurance document and agree to the T&Cs

To pay
Booking fee

Total

Pay by card

UK Consumer

AR

We do fresh and fast. And we've '?‘
done it for 30 years \

™) London Euston

Fri 3 July

How to use etickets

‘You can also print this ticket on A4 paper
or add to Apple Wallet.
Tue 29 May

Q 14:00 Manchester Piccadilly

Avanti West Coast

O 16:14 London Euston

2h 14m, no changes view stops

&’ Carriage 5, seat 61
Standard class

W Q = ®

Favourite Search My Tickets Account

@ trainline

22



*

"
: it
-

sgupa -




Prioritising markets where we have strongest customer proposition "

Consumer

Strongest customer proposition Future opportunity

(c60% net ticket sales)! (c40% net ticket sales)!

More mature liberalised Foreign travel Less mature liberalised
domestic markets domestic markets
.  " i‘;‘g V ‘_f:u';;:‘ )

T LN

Y Germany

1Split of International Consumer net ticket sales over last twelve months

@ trainline 24




France opening to new entrants

2023:

- Renfe launched new cross border routes

. [ )
2024: o Milan B nice

- Three carriers to compete between Bordeaux
Paris-Lyon
A Coruia

Leon
2025:

- Two carrier brands to compete between
London-Paris Madrid ®

o
Barcelona

- LeTrain launching high speed services Valencla '
in Western France

Alicante
(J
Seville ) )
3+ carriers 2 carriers

3+ carriers expected 2 carriers expected

25



Our approach predicated on maturity of market liberalisation

Phase 1

Provide a great UX; all key

Choisir laller

Paris — Cassis

lwos,goc B o

Sam 30 juil.

08:00 - 12:15
Paris Gare de Cassis
Lyon

TGV INOUI 6111

4h 15mn, 1 corresp.

& Ce petit cceur a c un pri
prix futé pour votre trajet, dénich

En savoir plus

09:36 - 13:55
Paris Gare de Cassis
Lyon

TGV INOUI 8107
4h 19mn, 1 corresp.

Le plus rapide

10:39 - 14:54
Paris Gare de Cassis
Lyon

journeys and prices

Total aller
160,50 € >
tere 180,50 €

Qi

Voir les détails >

signale un
Trainline. &

217,50 € >
190 60 €
tere 162,50 €

[ilel]

Voir les détails

2N7,50 €
was0e
tere 162,50 €

Phase 2

Make aggregation the key

differentiator

4 Elegir ida

Madrid

Estos son los resultados. jElige un billete y
preparate para salir!

ovico g yes dulo

mié, 29 mar Total ida

Solo 2

09:30 12:37 1370 € »
Madrid Atocha Barcelona Sants 12 196,60 €
AVE 3093 ANE

3 h 7 min Ver informacién

10:05 13:00 25€ >

Madrid Atocha Barcelona Sants Ta34€

QUIGO Espafia 6501 ouico

2h 55 min Ver informacién

10:30 13:15 25€ >

Madrid Atocha Barcelona Sants
avio 6303 dvlg

hAEMin — e——————— e infOrMacis

Phase 3

Deepening customer
relationships

( ¢ Pagamen

Ordinaria con prenotazione (1) 12,00 €

Modificabile una volta sola, senza commissioni
fino alle 23:59 del giomo precedente alla part

mer 26 apr

10:25 12:30
Milano Centrale Torino Porta
Nuova

8 ryan Puoi oceupare _qualsuasu
posto disponibile

Come ottenere il tuo biglietto

o Biglietto elettronico (1)

Mostra il biglietto sullapp, usa il PDF ricevuto
via e-mail o stampa su un foglio Ad.

To pay

Commissione prenotazione 0,00€

Totale 12,00 €

Buy with { y

Paga con carta

International

Consumer

@ trainline
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Strategic priorities for growth — International Consumer

Enhance customer
experience

Build demand

Great UX, differentiating
through aggregation

Focusing on markets where
we have right to win today

Deepening customer
relationships

Grow Trainline
Solutions

@ trainline
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Enhance customer
experience

Adding all new carrier routes as they come live

Consumer

Renfe cross border in France Cercanias (regional) trains in Spain

i

@ trainline 28



Enhance customer
experience

Driving deeper localisation of our Mobile App

Consumer

Iryo exchange

A 18:36 Ll
Payment
De Madrid Atocha a 14,00 € 4 L\P Sit in any available seat

Barcelona Sants

58 Irma Arianti il How to get your ticket

20:35 — 23:05 ! ‘A j Pz e

-
mar 5 o etick
Asientos reservados eticket @
03 oct Use in app, show PDF ticket in email or print

on A4 paper

De Madrid Atocha a 14,00 € Add a promo code
Barcelona Sants

ES Irma Arianti To pay

- 21115 = 0:00
mar Informacién de asiento 2 p =
03oct  nodisponible Pay with € satispay

Buy with & Pay

Continuar con el cambio

Pay by card

Allowing customers to swap their train ticket Providing customers with popular new payment options

@ trainline 29



Enhance customer
experience

Aggregation: reaching 11% share on top two high-speed routes in Spain  emation!

Consumer

Madrid to ...

sorceons | - < t oo 1 om
vatncie. | T t oo 1w
picarcs | < ; t oo 1 e
Seville j % 5 ‘t +30% t 7%
Malaga I21% 5 t +26% 1 6%

H Ouigo Iryo B Renfe Avlo
1. Up to Q2 CY23, as per CNMC data

 trainline 30




Build demand @

Spain and Italy: brand awareness almost doubled in 12-18 months  memston

Consumer

Growing prompted brand awareness

les pedirte otra ronda
o puedes irte a Madrid por 7€
5. (B3SO EAED 34%
[talian brand
campaign launch:
spring 22
o,
19% Spanish brand o
campaign launch: 15%
" 4 summer 22
| sa\fa‘avﬁl'alﬂo | - 1
| |huob'9l'.egi5 —
f&'r!’ﬁﬂ?:faapv' ld ‘ 8%
. Ditrainling '
Mar 22 Aug 22 Aug 23

@ trainline 31



Build demand

Foreign travel: leveraging PR campaigns and unique occasions

Consumer

@ trainline @ trainline

London

—\ Pari
= Paris

by train

Did you know you can travel between London and Europe’s
top cities by train? Well, now you do.

Travel in style on super-sleek Eurostar trains to forget
airport stress and arrive right in the city-center.

travel in style with

202

Standard Premier
tickets

And, for a little luxury, book Standard Premier (First Class)
tickets and enjoy complimentary food and wine, extra
luggage space and bigger seats. You deserve it.

Book now

and book g T S k Under the ocean to..

Easily ¢

S OMpare

train and bus tickets
etween European citjes

on the Trainline app.

In just

2.5

hours!

@ trainline %
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Build demand

Responding to greater competition in Web sales

Underlying demand normalising while keyword auctions have

become more competitive

Inclusion of trains within Google travel module:

- Trainline integrated into module on key Spanish and Italian routes

- Intend to scale to 1,000+ routes over coming months

» Strengthening product market fit, including future launch of rail

passes

* Impact most pronounced in Foreign Travel given higher proportion of

Web sales

Spessored

Trasring

Milan to Rome

it T Fiowmer By Trin - Midan T Riseres Triin Thesers - Exosution

Trains from Milan to Rome
W Climaie friendly

O  Mian (Al stations)
M Wed, Oct25
& 510 AM = 9004 AM

o 5220 AM = B:40 AM

Tickets
-y price for 1 adult

% Trainline

4 Trenitalia

540 AM - 9:19AM 3h 35m

& S45AM - 10:35AM 4h 50m
Which is batter taks o TrenitalaT

Trawise

* @ Rome (A stations)

Anytime

Milan to Rome by Train | Get High-Speed Times & Tickels
" 1988

RO

Milan to Rome train tickats from US$15.80
trains foom Milan b Rome are LISS15.80, ¥ you

LB S5 | B | IR B

Bty hr B SAancand Class

International

Consumer

@ trainline
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Italy: encouraging app adoption to deepen customer relationship o

Consumer

. Mobile app customers transact
o,
(= App s % of overall ranssctions rore rbduantly han Web

. ] R o,
debito. Pochi clic e sei gia sul treno. 71 A)

& Ap Store
60%
« Seleziona andata
46%
1:10 14:09 : I
in visualizza dettagli H1 FY202O H1 FY2023 H1 FY2024 Web

@ trainline 34



Increasing regional travel and enhancing monetisation

Consumer

Continued growth in regional travel in Italy Introducing hotels
Regional tickets sold T
o Booking.com

@ trainline

Q, sants Estacio

513 oct - 4 oct (1noche) A 1adulto
g ™~ 7 ™~
| LT Ordenar ¢ |( 2= Filtros ¢ || Muy bien: 8 o m)
Ay AN AN
La comision que pagan los alojamientos y x
algunas ventajas de las que disfrutan pueden
influir en su puesto en el ranking. Mas
informacion.
¥ Hotel Barcelona Center
Ll
‘.’.’ E Fabuloso - 7.760 comentarios
LA >
il e on @ Barcelona - a 1,9 km de Sants
Y1 Estacic
- - ble Nivel 1
=l e e e ]
-

H1 FY2020 H1FY2023 H1FY2024

@ trainline 35



Strategic priorities for growth — Trainline Solutions

)
o 0 (L L
3 e

Grow Trainline
Solutions

Enhance customer
experience

Build demand

Leveraging platform
strength to support travel
partners
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Grow Trainline
Solutions

Enhancing online retail offering for our carrier partners

Train load information on Greater Anglia Italo loyalty scheme features

Italo Piu: the loyalty program dedicated to Italo customers
Journey Details

| I 2 disruptions on this route, view details > ] 4 . - ) Enter the Italo Piu World, {14 you
| ¥ ) W -5% discount on the first trip!

Greater Anglia

With the Italo Loyalty Program you get discounts, earn
points for free travel and with Italo Piu levels, you get

Seat a\faﬂability @ : ~ exclusive benefits .

EYURS VYR RN VRSV '
1 2 3 4 5

14:18  Chelmsford
Dep. 14:19 Platform 1

14:43  Stratford (London)
Ontime  Platform 9

14:51  London Liverpool Street
Ontime  Platform 8

With your trips you earn I You only need 3 trips to Achieve exclusive
Italo Piu reach your free trip benefits with Italo Piu
points levels

Extended contracts with five of our white label carriers in H1'

1. Signed contract extensions with East Midlands Railways, West Midlands Trains, Greater Anglia, ScotRail and Arriva Cross Country

@ trainline 37



Grow Trainline
Solutions

Harnessing Machine Learning and Generative Al within Platform One
Set up Al Labs team to leverage

Live tracker
58m, no changes

@ trainline

Ready for
your next
trip?

@ Gatwick Express

to Brighton

09:29 London Victoria

On time

SplitSave tickets available to
Manchester

We found a £25.00 saving on your trip!

® There’s no difference to your journey

® You'll just have more tickets than usual

Here’s a little inspiration...

City Adventures

58m

10:27

On time

Platform 13
View stops

Brighton

Platform 7

With standouts like Edinburgh,

1Y Q London, Bath or York, enjoy a
Okay, got it! \ perfectly-packaged day trip to
= some of our favourite UK spots.
Fo7|

& Open Guide Book

City breaks

Dreamy staycations

Since we're lucky enough to
have an abundance of

SplitSave: mass market split

Recommended for you: personalised
ticketing feature

Guidebook: Al-generated
inspiration to encourage new trips

recommendations for each destination

@ trainline 38



Key takeaways

» Strong growth in H1, driving up profitability and cash flow generation

» Tightened Group guidance range for remainder of year

» Digitising ticketing experience in UK, particularly commuters with segment share now 22%
« Aggregation driving growth in Europe, including 11% share on top Spanish routes

* Well placed to manage greater competition in Web sales in International Consumer

* Further cementing our position as Europe’s #1 rail travel App

@ trainline 39






Thank you
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